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| CHOOSE TO SWITCH OFF THE
MONITOR DURING BREAKS.

| WILL KEEP MUMBAI ‘POWERFULL.
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Figure 1. Press Advertisement
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THANKS FOR KEEPING
YOUR OFFICE ACs AT 24°C,

MY OFFICE IS COOL AT

Door Stickers

Front View Rear View

Figure 2. Publicity Material
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Table 1. Awareness Generated by Different Types of Media Campaign

Awareness of the Following Messages Press H_oard- Radio | Cinema
ings

n=315 | n=474 | n=274 n=22
Shut down all appliances from the plug to 79% 72% 44% 64%
save power
Keep the temperature at 24 degrees 9% 25% 27% 5%
Don’t misuse the power supply 8% 6% 3% 9%
Mumbai can be powerful to save power 6% 5% 2% 0%
If we save power there will be no shortage 2% 25% 30% 0%
Always use less from 10 am to 8 pm daily 1% 5% 8% 5%
Don’t know 2% 0% 9% 19%

Table 2. Awareness in Different Geographical

Areas of Mumbai

Answer All Town Central | Western
(n=1201) | (n=397) | (n=427) | (n=377)
Awareness about possibility of power shortage
Yes 95% 99% 90% 95%
No 5% 1% 10% 5%
Awareness about possibility of power cuts
Yes 95% 98% 30% 96%
No 5% 91% 1% 4%
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