








» Figure 2. Five Year Average GHG
Emission Index for Electricity
Supplied in NSW, Calendar Years 2003
to 2007

TASK XVill

Countries and organisations
participating will:

e Understand the interactions between
DSM and climate change

¢ Develop methodologies for assessing
the GHG emissions reductions available
from specific DSM measures

e (ain information about using DSM
programs to mitigate GHG emissions,
and about using GHG emission
mitigation programs to deliver benefits
to electricity systems

e |dentify opportunities for funding DSM
programs with revenue from GHG
emissions trading schemes

® Explore whether use time of use pricing
can be used to achieve mitigation of
GHG emissions

e Gather the information necessary to
launch and participate in deployment
programmes for demand-side
technologies.

» Figure 3. Five Year Average Weekly
and Seasonal GHG Emission Indices for
Electricity Supplied in NSW, Calendar
Years 2003 to 2007

-----------------------------------------

of calculating the indices, the southern hemisphere ‘summer’ is defined as October to
March and ‘winter’ is defined as April to September. Figure 3 demonstrates that there
is also significant weekly and seasonal variation in the emissions intensity of electricity
supplied in NSW.

These results demonstrate that the GHG emissions intensity of electricity supplied to
end-users varies with the time of day, with the days of the week, and with the seasons.
These variations are relatively small, but can be significant for facilities that use large
quantities of electricity at particular times of the day (e.g., water supply pumping
facilities), and/or on specific days of the week (e.g., sporting venues), and/or during
certain times of the year (e.g., certain agricultural facilities such as cotton gins).
Therefore, it is important that when DSM measures are implemented in these types of
facilities, the emissions reductions attributed to the DSM measures should be calculated
using time-variable emission indices.

This work is part of /EA DSM Task XVIIl, DSM and Climate Change. Experts from four
countries—Australia, France, India and Spain—are collaborating to investigate the
potential contribution to mitigating GHG emissions that can be made by demand side
management measures. They will also examine the extent to which GHG emissions
mitigation measures can provide benefits to electricity systems.

This article was contributed by David Crossley, Operating Agent for DSM Task XVIII,
DSM and Climate Change. For more information on this Task and how to participate visit
the web site, http;/www.ieadsm.org/Viewlask.aspx?ID=16&Task=18&Sort=0
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Energy Efficiency Needs To Be Commoditised

Anyone can tell you that energy supply has
to be balanced with energy demand on

the margin to give the optimal least-cost
solution for an energy system. Tonnes of
expert documents over the years have shown
it: “Look, here is where the demand curve
crosses the supply curve! The problem is
solved.”

When doubt has been expressed over how
these insights can be applied in practice,
since a kilowatt-hour is easily measurable
but a “negawatt-hour” is not, the answer has
been “energy services”. People do not want
energy, they want services: power, light and
heating. Let energy service companies do the
job and deal with the balancing.

A related argument has been that customer
awareness should be raised and proper
instruments developed to this end. Labels
on equipment and meters should signal
consumption and costs.

The curse of energy efficiency, however,
is that it is delivered in small packages
and requires permanent attention from the
user to enable optimal action. The task is
superhuman (or even non-human).

Then there are the counter arguments from
the hardcore economists. They claim people
are wasting in many other areas of their

life. Why don’t we require demand-side
management for shoes or handbags? How
many handbags do we actually need? Energy,
they say, is just another commodity and
should be treated as such.

But climate change is now evident for all, and
the link to energy is obvious. Energy use is
directly related to supply and therefore needs
special attention. Less use means lower
emissions. More importantly, it would be
easier for renewable fuels to meet a smaller
demand.

Energy efficiency is still not well defined. In
fact, it does not exist! It is a characteristic

and not a tangible good. Furthermore, itis a
comparative characteristic. Product A uses
less energy than product B — hence it delivers
the service more efficiently.

But let us accept that energy is a commodity,
even if a special one. What we then need to
do is to commoditise its counterpart, energy
efficiency, in a way that enables it to be
handled on the market.

Standarisation of Energy Savings CGalculations

To this end, we also need energy services
companies, performance contractors and
labels, but we need more. The industry that
provides the more efficient products needs

to see itself as the energy efficiency industry.
Not only identify itself with the product it sells
but with the function (efficiency) the product
provides: energy efficiency as a commodity.

Customers should be able to recognise the
energy efficiency industry from its branding,
from its commoditizing of the “efficiency”
function.

This industry is a future core business

for the entire world with a brighter future

than energy-intensive sectors. The more
traditional industries suffer from rising energy
prices, but the energy efficiency industry
profits from it!

This article contributed by Hans Nilsson,
Chairman of the IEA DSM Programme. It
was originally printed in the ENDS Report,
May 2008, Issue 25. The monthly EU
environmental policy briefing for business
professionals, www.endaseuropereport.com.

There are many policies and measures for improving energy
efficiency, and efforts nationally and internationally are being made
to standardize energy efficiency and savings calculations.

The IEA DSM Programme is considering a new Task in this area
because although Europe will soon set energy savings standards
and other countries, such as the United States, are working in this
area there remains a need for broader agreement on standards.
Agreement by IEA member countries would not only stimulate the
development of these standards, but ensure global comparability of
standards for energy savings calculations.

The proposed work would:

* |dentify national and regional existing energy saving calculation
(ESC) standards and standards under development.

e |dentify what basic concept, calculation rules and systems are in

use in ESC standards.

® |dentify how and why these standards are or will be used in impact
gvaluation for policies and measures.

e |dentify what organisations are responsible for the maintenance
and future development of these standards.

e Explore to what extent the basic concepts, calculation rules and
systems could be organised in such a way that (inter)national
standards organisation can use these to improve international
comparison.

e Explore how these standards can improve international
comparable evaluation of policies and measures.

e Provide comments to ESC standards under development.

To learn more on the work and how to participate contact Harry Vreuls,
SenterNovem, the Netherlands, email: h.vreuls@senternovem.nl.

............................................................ Page 11
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Branding of Energy Efficiency

Successful branding creates a “pull” for a product or service
in the market. Products and services that lack a strong brand
image fail to attract the attention and trust of consumers.
Energy efficiency products and services fall in this latter
category. The typical sales pitch for any energy efficiency
product or service is some variation of the “Save money —
Save the planet” cliché. As a result, energy efficiency has

not been able to excite people to create brands that would
bring a “lifestyle tag” to energy efficiency as organic food has
succeeded in doing. This failure is even more significant when
the positive economic impact of energy efficiency is taken into
account.

This new IEA DSM Task XX, Branding of Energy Efficiency,

will undertake work to develop a significant understanding of
barriers associated with branding of energy efficiency, and
strategies to overcome those barriers. The Task will build upon
the achievements of /EA DSM Task VII, Market Transformation,
which attempted to find a way to enhance the market share

of the most energy efficient appliances and products in the
marketplace. One of the most important products developed
by Task VIl was an extensive market research study, “Branding
Energy Efficiency - MT7 Market Report” (http://www.ieadsm.
org/ViewTask.aspx?ID=17&Task=/&Sort=1#ancPublication
s3) that focused on the issue of branding energy efficiency

in connection with consumers’ aspirations and values. The
results of this multi-national research indicated that the
marketing challenge for branding energy efficiency is not
spreading knowledge, but establishing an image.

THE WORK

While DSM Task VIl took the initial step towards the

development of a framework for market transformation, a

comprehensive framework that can be used by government

and industry to develop the market for energy efficient

products is still needed. Specifically, research is needed in the

following areas:

e Knowledge and attitude of private households in developing
electricity markets

e Capability of energy efficiency suppliers in the market

e Best practices in definition of suppliers of energy efficiency
products and services

e Potential for energy efficiency products and services in

ooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

other energy consuming sectors such as agriculture,
industry and commercial

e Potential for a programmatic approach towards energy
efficiency

e Barriers to branding of energy efficiency

Analysis of these issues is likely to throw light on the rather
poor state of branding energy efficiency as it has yet to be
penetrated by traditional sales and marketing approaches.
While “branding” is certainly not the only answer for solving
the problems facing energy efficiency, it is key to development
of the energy efficiency market.

Objective

The primary objective of DSM Task XX is to develop a cogent
and comprehensive framework for the promotion of branding
of energy efficiency in electricity markets at different levels

of maturity. To do this, the Task will work on three levels—
products/services and suppliers, consumers, and strategic
(development of solutions).

Subtasks
The work will be divided into three subtasks:

Enerqy Efficiency Offerings Analysis

To ensure comprehensive analysis an Energy Efficiency
Branding framework will be used. This framework
demonstrates that apart from products and services, two more
potential avenues for branding also exist. It will be useful to
explore these relationships while develop branding strategies
and suitable institutional structures.

Programs

Branding of
Services < Energy > Products
Efficiency

Companies

oooooooooooooooooooooooooooooooooooooooooooooooooooo Page 12
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This subtask will:

e |dentify aspects amenable to energy efficiency

* |dentify barriers to development of brands for energy efficiency

e |dentify special needs of developing countries

® |dentify ‘Best Practices’ in definition of products and services

e |dentify the relationship between the product offerings and maturity of the electricity market
e |dentify products/ services suitable for branding

As a part of this subtask, a survey will be conducted of all the providers of products and
services in the countries participating in the Task and a list will be produced of products and
services that are most suitable for branding.

Energy Efficiency Consumer Analysis

As a part of this subtask, a survey will be conducted of consumers in the Task’s participating

countries. The survey will be carried out specifically for products and services identified in

Subtask | to help ensure that the survey collects data on consumers’ attitude towards the

products and services that suppliers are in a position to provide in the market. This subtask

will:

e |dentify attitudes and behaviour of the consumers towards various aspects of energy
efficiency

e Establish preferences for range of products and services

® |dentify socio-cultural issues in selection of products and services

e Understand the pre-requisites for successful branding

e Develop statistical models to determine the relationship between electricity price and
energy efficiency pricing

e |dentify pre-requisites to ensure that ‘brand’ approach would focus more strongly on
people as brand aware, self-conscious consumers

Appropriate methodologies such as socio-cultural value maps, cognitive information
processing, emotion driven choices, etc. will be used. This work will identify products and
services most suitable for branding in that particular market from the consumers’ perspective.

Develop branding strateqy

This subtask will develop branding strategies for products and services selected under
Subtask Il above. This subtask will:

e Synthesize information collected during Subtasks | & I

e [nderstand business enablers for branding in each case

e Develop appropriate business strategies

|dentify suitable institutional structures

|dentify roles and responsibilities of various stakeholders

Design co-ordinated branding campaign to be supported by the Government and industry

Expected Results

The Task participants will develop a significant understanding of barriers associated with the
branding of energy efficiency and of strategies to overcome those barriers. In addition, they
will develop a strategy for branding a few products and services in participating countries.

For more information on DSM Task XX and how fo participate, contact the Operating Agent
Balawant Joshi of ABPS Infrastructure Private Limited, India, balawant joshi@abpsinfra.com.

oooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

TASK XX

e The market for energy efficiency
will develop fast if we should
be able to meet climate change.
Commoditising and branding of
energy efficiency is a necessary
element to make energy efficiency
visible.

e The efficiency business in all
countries need to be recognized
and to recognize each other on
the market in order to distinguish
themselves from business as usual
companies.

e Development of new products
is most likely to happen in the
forefront of the market. Branding is
a means to attract venture capital
and innovations to this frontline

.............................. Page 13
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Preparing for the Carbon Future

Tick-Tock, Tick-Tock....The clock is
ticking on our global community’s ability
to reverse the impact green house gases
(GHG) have on global climate change.

For example, on November 26, 2008, the
European Space Agency identified new
rifts in the Antarctic ice shelf that may

cause it to break away from the peninsula.

Scientists believe this is the result of a
0.9 degree Fahrenheit rise in temperature
in each of the last five decades. Increases

platform. Some new power plant
applications are being rejected, or made
cost prohibitive, due to GHG emission
levels and technology / insurance
requirements. Many U.S. businesses

are voluntarily participating in carbon
offset exchanges in anticipation of
coming regulations, and many European
industries do so because their regulations
already exist.

Given this backdrop, it is easy to expect

in temperature have been linked to GHG
emissions.

The global community has yet to settle
on a unified strategy to address GHG
emission levels. But, political will,
business risk analysis and consumer
awareness are rising rapidly. Carbon
footprint calculators can be found on
dozens of websites. The management of
GHG emissions was included in U.S.A.
President-Elect Obama’s campaign

Why Join This Task

that carbon offset products will become
a reality, especially for the electric energy
industry. Ironically, the carbon offset
marketplace is at a similar place in its
evolution as demand response was when
the [EA DSM Programme initiated Task
XIII, Demand Response Resources. DSM
Task XIIl identified and developed a DR
Toolkit, which includes the Demand
Response Valuation Methodology, the
DR Market Potential Calculator and the
DR Guidebook (a methodical process

The fastest way to generate knowledge transfer is to identify what companies are doing
well, and then to share their stories by way of reports, case studies and seminars.

As a Task participant you will work with an

international team of experts to:

e |nterview carbon offset product
managers worldwide to identify what
WOrks.

® |dentify consumer motives for
purchasing carbon offsets.

e Collect and catalog carbon offset
marketing techniques and collateral for
others to review.

e Coordinate in-country educational
seminars in conjunction with Expert
Meetings to share information with
interested parties.

ooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

© Review market mechanisms developed
specifically for carbon trading.

e Develop a training guide to educate
new carbon offset product managers on
proven strategies.

In this Task, retail carbon offset products are
defined as proaucts offered by traditional
energy suppliers to end use consumers (e.g.
utilities, energy services companies, and
energy delivery companies).

“This Task intends to focus its
efforts on developing tools that
utilities can use to manage their
position in carbon markets. We
expect that utilities can create retail
carbon products to manage or

sell into the wholesale market just
as they have done with demand
response. The demand response
industry has been this model

to spawn new businesses and
products and we expect the carbon
industry to do the same.”

TASK ORGANIZER, PETE SCARPELLI

that can help assess and launch DR
products), that helps educate those
interested in demand response products.
The IEA DSM Programme is considering
plans to do similar work, but this time for
carbon offset markets. This suggested
DSM Task will focus on creating a Utility
Carbon Offset Toolkit for utilities to use
as they develop carbon offset strategies.

Proposed Objectives and Structure
The Utility Carbon Offset Toolkit work
will focus on identifying and developing
business models, retail-level product
offerings, and infrastructure requirements
needed to manage the portfolios.

The proposed Task objectives are:

e |dentify and classify business models
used to sell carbon offset products.
Identify and classify ways the electric
industry uses carbon offset products
as part of their overall DSM strategy.

® |dentify consumer motivations for
purchasing retail carbon offset
products.

® Develop a list of retail carbon offset
product best practices.

The proposed Task structure is:

e Subtask A: General review of current
carbon rules in each country

e Subtask B: Identify & classify retail
carbon offset products

e Subtask C: Interview utilities to identify

continued =) age 14
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Comprehensive Refurbishment of Buildings with Energy Services

Energy Performance Contracting Projects
(EPC), when implemented properly,
have successfully delivered guaranteed
energy and cost savings since they
were first established in Europe in about
1995. Consequently, the EU directive on
energy end use efficiency and energy
services and numerous National Energy
Efficiency Action Plans (NEEAPS)
support this concept, and view it as an
import instrument to implement energy
efficiency measures based on market
instruments.

EPC projects realize demand reduction
measures which typically encompass
building technologies like HVAC,
electrical applications and control
systems. In most cases, building
envelope refurbishment measures are
excluded. Obstacles can be as simple as
a lack of an integrated planning approach,
long pay back periods, procurement
problems or a lack of knowledge on
implementation models.

continued from page 10

how they are using carbon offset products to support their

business and regulatory requirements

e Subtask D: Methods for pricing retail carbon offset products
e Subtask E: Interview consumers to understand motivations

for purchasing carbon offset products

e Subtask F: Develop a list of best practices, with case studies,
related to the marketing and selling of retail carbon offset

products

This article was contributed by Pete Scarpelli of Schneider
Electric, pete.scarpelli@us.schneider-electric.com

The IEA DSM Task
XVI, Competitive
Energy Services,
has investigated
models for
integrating
building
refurbishment
measures into
EPC-models

works > 5

Client Shares of

Project rough-
cut planning

project tota

Construction

services and con-
truction works frol

1. Client does define
functional solutions,

2. General Service Provider

s

Sub-
contractors

1. Does client define
detailed solutions?
2. Who should be responsibl
for optimization and
lanning?

0 %

GP
1. Client wishes to define
detailed solutions,
1? 2. General planer

Services
>50 % )
Client does define
functional solutions

ESCo

Construction
company

to achieve a
comprehensive
refurbishment (CR) of

buildings. Based on the Task’s analyses,
existing EPC-models can be adapted to
serve this purpose.

Three different models are proposed for
the implementation of Comprehensive
Refurbishment projects:

e General Contractor model,

e (eneral Planner model, and

e CR-Light model

These models as well as guidelines

Task Definit

Model selection flow chart

and components for implementing
CR-projects are described in the
paper, Comprehensive Refurbishment
of Buildings with Energy Services.
Download this and other related

information at http://www.ieadsm.org/

ViewTask.aspx?ID=16&Task=16&Sort=0#

ancPublications3
For additional information contact the

DSM Task XVI Operating Agent, Jan W.
Bleyl. bleyl@grazer-ea.at.

ion Meeting
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Standardization of Energy Savings Calculations

Energy saving are common components
of energy efficiency and emission
reduction policies and measures, but
there is no broad agreement on the
standards. Agreement, if only by IEA
member countries, would stimulate

the development of standards and help
ensure global comparability. Recognizing
this need, the [EA DSM Programme has
initiated a new Task. This new work is
among others in line with work identified
by the International Partnership for
Energy Efficiency Cooperation (IPEEC).

The experts in DSM Task XXI,
Standardization of Energy Savings
Calculations, will identify basic concepts,
calculation rules and systems for Energy
Savings Calculations (ESC) standards.
They will also explore how and by what
organizations these standards could be
used and how they could be improved

to increase international comparable
gvaluation of policies and measures.

The Work

This new 2-year Task will begin February

2009. The objectives of the Task are:

e To identify national and regional
existing energy saving calculation
(ESC) standards and standards under
development and most important
reports for use in developing ESC
standards;

e To identify what basic concepts,
calculation rules and systems are in
use in these ESC standards and to
develop within the framework of basic
concepts a methodology to nominate
and describe the several Demand
Response products;

* To identify how and why these
standards are or will be used in

reporting on energy efficiency
improvements, energy savings and
impact evaluations for policies and
measures including estimating and
reporting greenhouse gas emissions;

e To identify what organizations could be
responsible for the maintenance and
future development of these standards
and conditions to do such a work;

e To explore to what extent the basic
concepts, calculation rules and
systems could be organized in such
a way that (inter)national organization
can use these to improve international
comparison (ahead of implementation
of new standards);

® To explore how these standards can
be used in national saving calculation
and how they can improve international
comparable evaluation of policies and
measures

To meet these objectives, the Task is
divided into four subtasks.

Existing energy savings calculation
(ESC) standards and standards under
development, and use of most relevant
reports for ESC. This subtask will identify
national and regional existing energy
saving calculation (ESC) standards

and standards under development. To

do this, country experts will identify
national standards and indicate regional
standards and also what barriers exist for
transforming energy savings calculations
into agreed standards. As far as possible
these barriers will be researched

for different parties (governmental
organizations, producers, consumers,
scientific groups). In this process, the
country experts and the Operating Agent
will also include definitions for Demand

Response products. Both will also
identify the most relevant evaluation and
monitoring reports for ESC and will asses
these reports for use to define basic
concepts, calculation rules and systems.

A report will be produced summarizing
the most relevant guidelines and
standards (national and international) on
ESC, with a focus on identifying common
approaches for determining savings and
terminology as well as key elements to
nominate Demand Response products.

Basic concepts, rules and systems for
ESC standards. This subtask will identify
what basic concepts, calculation rules
and systems are in use in ESC and

how these are transformable to (draft)
standards. For existing standards or
standards under preparation, experts will
identify how and why these standards are
or will be used to impact the evaluation
of policies and measures. Task will also
provide comments to organizations that
have draft ESC standards or standards
under development.

Two outcomes will be 1) a report
summarizing the basic concepts,
calculation rules and systems that could
be used by national and international
standard organization(s) and comparable
institutions and 2) a compilation of
comments and experiences on draft

ESC standards and barriers, including
reactions from standardization
organizations.

Potential for continue development and
maintenance of ESC standards. This
subtask will identify which organizations

continued Page 16
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will be the main actors to continue the
development, the maintenance, and the
future development of these standards.
Experts also will explore to what extent

the basic concepts, calculation rules and
systems could be organized to improve
international comparison of the evaluation of
policies and measures. For this also related
greenhouse gas emissions and Demand
Response products will be taken into

account.

The key results will be a final report on
the basic concepts, calculation rules and
system, a roadmap, and the identification
of ESC standards that could be further

developed.

Communication and information. This
subtask will work to inform experts and to
engage stakeholders in the ESC standards
work. Experts will disseminate information
through newsletters, conferences, and
regional ESC standards workshops.

For more information contact the Operating
Agent, Harry Vreuls of SenterNovem, email:

h.vreuls@senternovem.nl,

IEA/ISO/IEC to host high-level workshop,
International Standards to Promote Energy
Efficiency and Reduce Carbon Emissions

Welcome
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The DSM Spotlight is published four times a year to keep readers abreast of recent results of the IEA
Demand-Side Management Programme and of related DSM issues. IEA-DSM, also known as the

IEA Implementing Agreement on Demand Side Management, functions within a framework created
by the International Energy Agency (IEA). Views, findings and publications produced by IEA-DSM do
not necessarily represent the views or policies of the IFA Secretariat or of the IEA's individual member

countries.

For more information on the Programme, its work and contact addresses, please visit our website at

www.ieadsm.org

| WW.lealsm.org

Visit the DSM Programme's web
site for easy access to reports,
news and contact information.
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IEA DSM TASK XVIII
DSM and Climate Change

Why DSM and Climate Change?

On a global basis, electricity production is Subtask 3—Mitigating Emissions and Delivering
estimated to contribute about 25% of the Electricity System Benefits

human induced increase in greenhouse gas To identify ways in which GHG emission
(GHG) emissions. However, the possible mitigation programs can be modified so they
interactions between electricity DSM and GHG deliver benefits to electricity systems.

emissions are little understood.

Main Activities Subtask 4—~Fungibility of DSM and GHG

Emissions Trading

To identify opportunities for funding DSM
programs with revenue from trading GHG
emission reductions.

Subtask 5—TOU Pricing and Emissions Mitigation

Climate Change Measures DSM Measures To explore whether time of use pricing can be used
Emission mitigation measures Implemented primarily to assist {0 achieve mitigation of
focussed on increasing end-use  and improve the operation of GHG emissions. Benefits for
efficiency usually do not electricity systems. Any Partici t
consider any benefits to the impacts (positive or negative) of articipants
electricity system (eg peak load =~ DSM measures on climate Subtask 6_ )
reduction) that might be gained change are very much a minor Communicating Participating in Task XVIII
through implementing the consideration, if they are Information about DSM will enable countries and
measures. considered at all. and Climate Change organizations to:.
To identify and engage e Understand the interac-
The overall aim of Task XVIII is to reconcile stakeholders and to E'l?n'?‘ztbeezvr\::ﬁgeDSM and
these two different cpmmynlcgte a.nd Develop methodologies for
gpprogches so as to disseminate information assessing the GHG
identify  circum- about DSM as a emissions reductions
stances in  which resource and as a available from specific DSM
DSM can contribute mechanism for e
to mitigating GHG mitigating GHG Gain information about
emissions and emissions. n‘iist';"%tzng%rZ%?s?iz;‘;
emission mitigation measures can achieve andgabout using GHG !
benefits for electricity systems. Participation ' emission mitigation pro-
Australia India grams to deliver benefits to
Task XVIII will then determine what is required France Spain electricity systems.
to maximize the emissions reductions and Iden_tify opportunities for
electricity system benefits from these two types New countries & funding DSM programs
of measures. organizations are welcome with revenue from GHG
to join. emissions trading schemes.
Explore whether time of
Subtasks e
R , . ; use pricing can be used to
Task XVIIl is divided into six Subtasks. gpe_:jag"g Pl«ge"t g T
Subtask 1—Interactions between DSM and avid Lrossiey emissions.
Climate Change Managing Director Gather the information
To identify circumstances in which DSM may help ~ Energy Futures necessary to launch and
to mitigate GHG emissions and situations in Australia Pty Ltd participate in deployment
which DSM may contribute to increasing 11Binya Close RO T (107 ERmEne-Ee
T Hornsby Heights NSW technologies.

2077 Australia
Subtask 2—Principles for Assessing Emissions ~ Tel: + 61294777885

Reductions from DSM Measures crossley@efa.com.au

To identify the principles involved in .

methodologies for assessing GHG emission Task Web Site

reductions available from specific DSM http://lwww.ieadsm.org/ViewTask.aspx?ID=16&Task=18&Sort=0
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